	








Head of Strategic Communications


Responsible to	Head of Corporate Affairs

Location		National Tennis Centre, 100 Priory Lane, Roehampton, London SW15 5JQ (minimum 3 days per week)
Salary	Competitive plus excellent benefits
About the Role
The LTA’s vision is ‘Tennis Opened Up’ and its mission is to transform communities through tennis by making it welcoming, enjoyable and inspiring to everyone. We have a similar approach to developing and promoting padel, one of the fastest growing sports in Britain. 

The Head of Strategic Communications will play a leading role in managing the reputation of the LTA with the public and key stakeholders within tennis. The role will be responsible for identifying target audiences and building a communications programme to build advocacy for and engagement with the LTA and its programmes. It is expected to lead on delivering a wide range of pro-active communications campaigns to a variety of audiences.  

This is a key role in the Corporate Affairs team and will sit alongside the LTA’s Head of Media and Head of Public Policy. It will work across the business with involvement and understanding of all aspects of the LTA’s work to ensure effective communications to multiple audiences.

Our Support to You 
When applying for our roles, you will be asked as part of our application process if you require any adjustments or support during the recruitment process. Adjustments could include extra time for assessments, interview questions in advance, alternative formats for materials or wheelchair access. Any information you provide will be treated in confidence and only used to make sure you have the best possible experience with us.

Key Accountabilities 
· Work with the Head of Corporate Affairs to implement the communications strategy to build trust in, and advocacy for, the LTA and increase public engagement with its programmes and events.
· Management of the Strategic Communications and Content Manager and the Communications and Content Manager for the LTA Tennis Foundation.
· Work with all members of the Corporate Affairs function to draw together a strong communications planning approach for the team and a clear plan of activity for the year. 
· Responsibility for developing and implementing an engagement plan with volunteers, venues and coaches (and where appropriate County and Island Associations) to explain and gain advocacy for the LTA’s work. 
· Leading on the communications planning and delivery to support the LTA’s Inclusion Strategy. Working with colleagues in the DEI team and other areas to demonstrate the LTA’s work to make tennis an inclusive sport. 
· With the Strategic Communications and Content Manager develop and implement a communications plan to support the LTA’s facility investment strategy.
· Build strong relationships across the business to support with communication challenges and ensure clear strategies are in place to build advocacy for the LTA’s work, as well as offering appropriate support and guidance. 
· Responsibility for both personally leading on and supporting others to write and implement high-profile communications campaigns and projects.
· Overseeing the production of reputation driving content, including written copy for website articles, press releases and publications, and if needed, video content for LTA channels (and broader stakeholders including media) in collaboration with channel owners and supporting production partners.
· Responsibility for partially drafting and overseeing editorial content in the LTA’s Annual Reports.
· Working closely with the Brand Marketing team and other colleagues in order to ensure cross business planning and coordination is effective and timely. 
· Researching and drafting briefings, speeches and correspondence for LTA Board and Executive members.
· Building relationships within the LTA, the wider tennis community and beyond to help understand audiences and priorities. 
· Measurement and evaluation of campaigns and activity to ensure best practice. 
· Manage key contractors, external agencies and suppliers and related project budgets as required.
· Work closely with internal and external partners to deliver agreed projects to time and budget.

Person Specification 
	Proven experience and success in a similar communications role operating at a senior level
	Essential

	Experience managing and leading teams to deliver creative and inspiring work
	Essential

	Ability to Deputise for the Head of Corporate Affairs where necessary
	Essential

	Creating and implementing proactive & creative communications strategies across a wide range of areas that deliver long-term business goals 
	Essential

	Significant experience of communications planning, including planning for organisations with a high level of competing demands and interests
	Essential

	Ability to think creatively about communications approaches and ways to tell the LTA’s story
	Essential

	Working in a busy and fast paced environment and the ability to turn around tasks quickly
	Essential

	An eye to a story and good news judgement when dealing with large volumes of information. 
	Essential

	Working effectively and collaboratively with a range of internal and external stakeholders, with proven ability to build and maintain effective relationships and influence using exceptional personal communication skills
	Essential

	Working with the media or in teams that work with the media
	Essential

	An understating and knowledge of the British sports environment, including organisations, key stakeholders, and funding arrangements 
	Desirable



Personal Attributes (Our Values)
	Inclusion
	· I make people feel welcome.
· I recognise the power of our differences.
· I create a safe environment.

	Teamwork
	· I collaborate well across teams.
· I actively listen to others. 
· I actively offer to help others.

	Integrity
	· I act with honesty and respect.
· I take responsibility for my actions.
· I am dependable.

	Passion
	· I approach things with a positive mindset.
· I motivate and energise others.
· I take pride in my work. 

	Excellence
	· I am ambitious and want to exceed expectations.
· I want to learn more to improve.
· I am adaptable to change.



Life at the LTA
The LTA, through its vision 'Tennis Opened Up', is committed to creating an inclusive environment where all colleagues feel included and a strong sense of belonging. We particularly welcome applications from people from ethnically diverse communities, deaf and disabled people, members of the LGBTQ+ community and people with lived experience of the UK's many and varied communities.

Read some of our colleague testimonials below and find out more about our LTA benefits here

“As a new mum, I’ve appreciated the LTA’s newly enhanced benefits, which have supported me during maternity leave and in my return to work. In total, I have been with the LTA for four years and love the diversity of my role.”
“Everyone's respected in terms of the culture, ethnicity, and the background, so you don't feel inequal in any capacity. I remember how supportive my team had been during Ramadan, being fully understanding of its requirements and flexible with my work schedule.”
“As a new starter at the LTA, my experience has been overwhelmingly positive. Being a tennis fan, I was excited to join the organisation, and from day one, I’ve been impressed by everyone’s dedication to our mission of ‘Tennis Opened Up’, as well as promoting diversity, inclusion, and sustainability.”
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